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BY SHIRA OVIDE

Laura Benson calls herself a
“scent person.” On her desk at
home in Centennial, Colo., she
keeps a bottle of Coppertone
sunscreen lotion that she flips
open now and then for a whiff of
the beach.

But every holiday season,
Mrs. Benson’s artificial Christ-
mas tree left her pining for the
aroma of real evergreens.
“That’s of course one of the
hardest things about artificial
trees,” she says. “They don’t
smell like real trees.”

Then last year, Mrs. Benson
bought a five-and-half-inch-long
pine-scented ornament that she
says makes her family’s artificial
tree smell real.

Mrs. Benson also tucked one
of the scented ornaments into a
basket in her dining room usu-
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Everybody Pines for That Christmas Tree Smell, but It Can Be a Tall Order
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) Artificial Trees Don’t Have It Naturally—That’s Why Santa Brings Us ScentSicles

ally filled with dried tive candles, pot-
flowers. She some- ‘ pourri or air freshen-
times sniffs the tree o g ers to liven the
for another reminder :eﬁ@ holidays, or, as Febr-

of the holidays.

“I don’t know if it’s
every bit as good as
the real thing,” she
says of the ornaments,
called  ScentSicles.
“But if you did a blind g%
smell test, it would (£
probably be hard to =
tell the difference.”

Artificial Tree

eze commercials
make clear, to make
garbage smell like a
day In May. Some
people use low-cost
tricks such as soaking
pine needles in water
placed at the base of
trees or tossing pine
cones in the fireplace.

Sometimes, all we
want for Christmas is the smell.
And some Americans, whether
they’re pro-fir or pro-faux, are
turning to homemade potions or
manufactured scents to spruce
up the holidays. As they say in
Southern California, it’s begin-
ning to smell a lot like Christ-
mas.

People long have used decora-

Today, people
seeking smells-like-Christmas
have more options than ever.
Sean Selman, a 40-year-old com-
munications official, tried out a
Fraser Fir candle as an alterna-
tive to the effort of trimming his
Atlanta apartment with garlands
of greenery. Mr. Selman knew
the candle was just the thing
when he opened the box at his

office desk.

“Everyone’s head popped up
and said, ‘What’s that smell?
Why does it suddenly smell like
a Christmas tree in here?’” he
says.

People seeking holiday-odor
oomph say Christmas just feels
wrong if the smell is off. Pamela
Dalton, an olfactory scientist
with the Monell Chemical Senses
Center, in Philadelphia, says the
link between warm emotions
and evergreen may be strong be-
cause people don’t typically use
conifer scents at other times of
the year.

“There’s a uniqueness to that
particular association that
makes 1t a little more salient,”
Dr. Dalton says.

Scent-seeking sometimes goes
awry. Last year, Ruth Kaplan of
Austin, Texas, took home a free
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